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[rem:x:_ng Is] practically a built-in feature of digital networked media universe An a|ys IS of Remix Culture in Selected Websites
- Manovich
“If we are to make this culture our own, render it legible, and make it into a new Website External Licenses available in the Support for remixing / reusing Mechanisms of credit giving
platform for our needs and conversations today, we must find a way to cut, paste, and website
remix present culture.” \ l _ Users have to download to remix The site automatically recognizes when
- Benkler | * @Creatlve . . people use YouTube partners’ content and
‘After The Warl commons & Public Domain . .
m e | 110 o e You TUhe lets partners choose to either block, monetize
Athibutian Heemmansl (3.0) * . or advertise
oxoL (only for special partners)
EEEEEEE e R R b ium ) _ Support for remix was available in An automatic mechanism was available
~ Download | High Quality MP4  Learn more U ' f 7 l p @groen%it{‘voens the”' UI
Youtube allows users to download videos s:ssabmpes -
from special partners. Vimeo lets users to give credit to e e sl i Not available Manual (it lets people give credit to other
+ $ ] other Vimeo users. vimeo No licenses are allowed Vimeo users)
CCMixter shows the CC
license for a remix, and the
Sengmass derivation tree of that remix fI = r Not available Not available
- lck @creative
commons
| *.® A ‘free’ license which allows the Not available Not available
@phOtObUCk@t website, and it's users to reuse
content
_ _ Available via their premium Available via their premium “Deviations”
rTeWtitt eere? is t?:naumm otic @ @gaelﬁﬂﬁl]voens Deviations” interface interface
-IW | AN T
p " MyExperiment.org shows geviantART
attribution, sharing and | _ _ : _ :
licensing options. @"“X Available (Although it does not Manual (It lets people give credit to other
Facebook users can share - creative rovide an interface to perform the |CCMixter users
links and give attribution te' @commons D - P - )
remix, the components of the remix

can be attributed to other works)

Implications for Design

creative T Not available Not available
@commons (Attribution and Non- val vdl

commercial use only)

indabamusic

Most Websites have deficient mechanisms for entering, presenting, and linking licensing None, Twitter’s policy states that user |Users are free to re-tweet (using ‘RT’ |/Automatic Retweeet gives automatic credit.
and attribution. We recommend that these sites: remains as the copyright holder, but |or ‘via’ ) anybody else’s Twitter Manual retweeters use the RT @originator or
the website can do anything with the |update "via @originator’ convention

*Let content creators choose the license for their works and display this license data

in human and machine readable forms. _ Available (same as twitter, slightly  |Can be rebroadcast to the user’s followers
*Allow content uploaders to give credit to the sources of their work by providing @25%‘;‘1',"8,15 different terminology)

hyperlinks and metadata of such sources. _ _ o
*Displ " tion that displav the t £ derivat K of None, but there are Facebook Users can share photos, video, Users can automatically add “via” <person>

ISplay provenance intormation that dispiay the tree ot derivative work of some facebook® applications that allow users to state |events, links and etc

content as well as its antecedent work. licenses
*Give users the tools to easily embed and remix content in a way that follows the - . .
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license chosen by its creator. expel‘lme"t @goenell%oens MIT, BSD, GPL, LGPL, Available Available

Apache, Public Domain




